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Sports broadcaster, Star Sports has 

launched 'Khel Bolega' campaign, 

a TVC along with the BCCI, that 

indicates that the coming season will 

clearly end the response to all the 

chatter (#BolBakar ) surrounding Vivo 

IPL when the player performances will 

speak for themselves – with the hashtag 

#KhelBolega, translated in English as – 

'The Game will do the Talking'. The film 

was released in multiple languages 

such as Hindi, Tamil, Kannada, 

Malayalam, Telugu, Bengali across TV 

and digital and is a start to an 

integrated marketing communications 

campaign to the season. 

 

VIVO IPL : STAR SPORTS BEGINS 

INTEGRATED MARKETING WITTH 

‘KHEL BOLEGA’ TVC 

 

PAYTM EXTENDS PAYMENT 

SERVICE PARTNERSHIP WITH 

UBER 

 Digital payments firm Paytm  has 

extended its partnership with Uber that 

will enable passengers to pay for their 

ride through credit or debit card using 

its platform. Earlier, passengers were 

able to pay for their rides through 

Paytm wallet and other modes like 

cash and cards separately. Uber and 

Paytm have been long-standing 

partners. They are extending their 

partnership to a full-stack payment 

gateway.  
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CENTURYPLY ASKS TO THINK 

'TORTURES ON FURNITURE' IN 

NEW BRAND CAMPAIGN 

 CenturyPly has launched their latest 

communication campaign depicting 

the everyday life of Indian household 

focusing on a quintessential family 

with anger management issues who 

subjects their furniture to extreme 

stress but those continue to 

withstand these antics with 

characteristic elan and continue to 

be the cynosure of all eyes. The film 

has been directed by 

director Prasoon Pandey whose 

master touch is well captured in the 

hilarious take on the family 

situations. 

 

BRITANNIA SUES FUTURE GROUP 

OVER ALLEGED TRADEMARK 

INFRINGEMENT 

 Britannia Industries has filed 

a trademark infringement case 

against Future Consumer alleging that 

the Kishore Biyani-led company has 

copied the packaging of several of its 

biscuit brands. Britannia has also 

objected to Biyani’s use of ‘Good Time’ 

on one of its product packs, saying it 

sounds similar to Britannia’s ‘Good 

Day’ brand. Their objections are for 

seven packagings of ‘Tasty Treat’ 

biscuits.  

 

FROM MENTOR’S 

DESK: 

 Transformation Marketing: 

Creating a Digital Space 

The marketing domain has 

changed. From a traditional 

seller’s market, it has now 

become a buyer’s market, 

with unlimited opportunities, 

products and options 

available to the consumers. 

The advent of information 

technology, social media, 

digital marketing etc, have 

created restlessness in the 

mind of the consumer while 

taking a decision. To combat 

such a situations, marketers 

have introduced Online 

Marketing Quiz –an 

interactive technique which 

create a brief profile of the 

consumer and the details 

are stored for future 

use. Really an innovation 

indeed!!!  

I hope VIPANAN will be able 

to catch up with these 

changes and focus on them, 

thus adding value.  

 

Happy Reading, 
 
Dr. Pinaki Ranjan           
Bhattacharyya              
 

 

https://brandequity.economictimes.indiatimes.com/news/marketing
https://brandequity.economictimes.indiatimes.com/tag/centuryply
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PEPSICO BUYS CHINESE SNACK 

BRAND BE & CHEERY FOR $705 

MILLION 

 Be & Cheery was founded in 2003 and 

is one of the largest online snack 

companies in China .PepsiCo Inc has 

agreed to buy Chinese snack 

brand Be & Cheery from local jujube 

maker Haoxiangni Health Food Co Ltd 

for $705 million. PepsiCo said that the 

acquisition of Be & Cheery, which 

sells snacks from nuts to dried fruits 

mainly on Chinese e-

commerce platforms, was an 

important step in its goal to 

become China's leading consumer-

focused food and beverage company. 

. 

 

INSIDE THE PHILIP MORRIS 

CAMPAIGN TO 'NORMALIZE' A 

TOBACCO DEVICE 

 At Germany's Bambi Awards for the 

media industry in November, 

celebrities posed for red-carpet 

photos against a backdrop of 

established luxury brands. Alongside 

the likes of Mercedes-Benz and 

Swiss watchmaker Chopard was a 

newer name: IQOS, a "reduced risk" 

heated-tobacco device sold by 

cigarette maker Philip 

Morris International Inc. Across 

Europe, Asia and South America, the 

tobacco firm has affixed the IQOS 

brand to music festivals and art 

exhibits. 

 

 

 

 

 

 

 

 

 

 

  

“Find your spirit, and 

no challenge will keep 

you from achieving 

your goals.”  

      - Christopher Penn
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'UPI CHALEGA' CAMPAIGN 

PROMOTES MOBILE-LED DIGITAL 

PAYMENTS 

 National Payments Corporation of 

India (NPCI) in association with the 

payment ecosystem players have co-

created an industry 

campaign 'UPI Chalega' to promote 

UPI as easy, safe, and instant mode 

of payment. The campaign is aimed to 

guide users towards the right usage of 

UPI and help create a habitual 

change, use of UPI in their daily life. It 

educates customers about using UPI 

for their daily expenses such as at the 

vegetable shop, petrol pumps, 

restaurants, e commerce, bill 

payment, etc. 

 
LOTUS HERBALS ROPES IN 

JACQUELINE FERNANDEZ AS 

BRAND AMBASSADOR 

 Jacqueline will appear in multimedia 

campaigns spanning digital, TV, print, 

social media and OTT platforms. With 

its biggest media plan for Lotus 

WhiteGlow, the brand will run a new 

TVC with Jacqueline Fernandez on 

top performing GEC channels, Mega 

properties, top regional channels and 

news channels. It will be supported by 

a new print ad that will be placed 

across national magazines. 

 

 

 

 

BIBA  started as a home  

boutique  with  40 

salwar - kameez sets 

designed by the founder 

Meena bindra 

https://brandequity.economictimes.indiatimes.com/tag/chopard
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SNAPCHAT PRESENTS A UNIQUE 

FORM OF PERSONALISED 

ENTERTAINMENT WITH BITMOJI 

TV 

 

Snapchat presents Bitmoji TV, a 

brand-new, fully animated show 

starring Snapchatters and their friends 

on Snapchat. According to the 

company, to ensure an excellent 

viewing experience, Bitmoji TV has 

been created with a unique production 

framework, the animation technology 

had to consider a variety of factors to 

create this new form of personalised 

entertainment 

 

 

 

 

45% of consumers will 

unfollow a brand on social 

media if their platform is 

dominated by self-

promotion. 

 

 

 

 

 

 

You can drop off used 

clothes from any brand at 

an H&M store. Clothes in 

good condition are sold to 

second hand retailers, 

while damaged clothing is 

used to make new 

textiles. 

 

 

FAILURE STORY OF KITCHEN ENTREES, COLGATE 

In 1982 Colgate came up with the weirdest brand extension idea. They decided 

to sell frozen dinners. This plan backfired, probably because consumers 

couldn't help but think that the Colgate food tasted just like their toothpaste. No 

company launches a product thinking that it will decrease sales of their other 

products, but Colgate should've seen it coming. Their toothpaste sales 

plummeted after the launch of the kitchen entrees line. 
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INSTAGRAM LAUNCHES 

UNLABEL INDIA 

 
Instagram has announced a 

new campaign to nurture a safe and 

supportive community online. In 

partnership with Yuvaa, a youth 

media and insights company, the app 

has launched an ‘Unlabel India’ 

campaign, to inspire conversations 

among youth all across India and 

initiate positive online dialogue. 

Instagram’s mission is to bring people 

closer to the people and things they 

love and that’s only possible when 

they feel safe online. 

 



  

VIPANAN 4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

        

Issue – 36: 28.02.2020                        

                      

      Where News & Management Meet 

ETSY - In a readers digest interview, founder 

Robert kalin revealed he wanted a made-up name 

and watched foreign films for inspiration, during 

which he misheard the Italian eh, si (Oh, yes) as 

‘etsi’. 

 

. 

 

SoundCloud and the online audio cloud - 

SoundCloud is an online audio platform that allows 

sound producers to upload, record, promote and 

share their originally created sounds. In the Sound 

Cloud logo, audio waves turn into a cloud. The 

cloud stands indeed for the online service.  

 

HIDDEN MEANING BEHIND COMPANY 
BRAND NAME 

INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 
 

 

 

Team Marketing Club :- 
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